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>... Means 
plus OU Al to the 
Linseed Meal Buyer 


ELLOGG’S DIAMOND ‘“K’’, containing 30% 

Protein or better, is Pure Old Process Linseed 
Meal scientifically blended with palatable flaxseed 
screenings oil feed. 


An outstanding value—quality at low cost—it gives 
you more protein per dollar invested. It is a palat- 
able, blended meal that runs uniform in analysis 
and texture. It is furnished FINE GROUND ONLY. 


Ideal for mixing in balanced rations for cows, cattle, 
hogs, horses and poultry and is highly recommended 
for straight feeding with home-grown grains. 


Write for sample and price delivered your station. 
It will pay you to try 


Sold by 


SPENCER KELLOGG AND 
SALES CORP’N 


814 FLOUR EXCHANGE 


SONS 


MINNEAPOLIS, MINN. 


Linseed Meals 
should be in the rar 
Regular Diet of ALL 
FARM ANIMALS 
watiey Product fron 
tity Product from the 
SE OF I 
KELLOGG 


Admiral Byrd 
gets acquainted 
pects to bring : 

all three cows 
back safe and 


Admiral Byrd 
takes farreo to 
the South Pole 


Getting ready to board the Jacob Ruppert. 
In the foreground is Deerfoot’s Guernsey 
Maid, loaned by Deerfoot Farms, Southboro, 
Mass. Behind her stands Foremost Southern 
Girl, loaned by Emmadine Farm, Hopewell 
Junction, N. Y. 


Edgar F. Cox, who 
will have charge of 
the cow-crew, poses 
with the third milker, 
Nira Polar Guernsey 
of Klondike Farm, 
Elkin, N. C., soon to 
freshen. All three 
cows will wear these 
special Arctic blankets. 


Three Guernseys—the first cows ever to go 
with an American polar expedition are now on 
their way to the South Pole region with Admiral Pe 
Richard E. Byrd’s Second Antarctic Expedition. : 3 
And Larro Dairy Feed, dried beet pulp and : ae 
alfalfa hay comprise the ration upon which s 
Admiral Byrd is depending to bring them 
safely through their two-year stay in far-off 
Little America. 


These explorers dared take no chances with 
their dairy ration. Neither could they experi- 
ment. For in the hold of the Jacob Ruppert, 
the flagship, there was no room for any but the 
proper amount of the one right ration in which 
they could place absolute confidence. Turning - 
to expert feeders for advice, they were told to ; i 
take Larro Dairy Feed, some dried beet pulp i 
and hay. 


There is likewise room for none but the one 
right ration in the warehouse of the progres-. 
sive feed dealer. Make more money yourself— 
and help your customers to do the same—by 
selling Larro Feeds for Dairy Cows, Poultry and 
Hogs. Write or wire today for details of the 
Larro Franchise. 


The Larrowe Milling Company, 


Detroit, Michigan 
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_ NOV. DEC. JAN. FEB. MAR. 
_HOURS OF SUNLIGHT 


TOTAL HOURS PER MONTH 


These FOUR DARK MONTHS 
test ALL poultry mashes 


Let this unvarying source of Vitamin D help yours win out 


HEN “Old Sol’? crosses the NOPCD) source of Vitamin D obtainable. 

equator, poultry feeds begin to That source is Nopco XX Cod Liver 
face their greatest test on hundreds of thou- Oil. It doesn’t vary in Vitamin D potency 
sands of farms and ranches. Shorter days.. as do ordinary cod liver oils. It is increased 
less direct sunlight...dark, stormy weather and standardized in potency so that it gives 
... all take their toll unless the mashes adequate protection (plus a margin of safety) 
afford unvarying and ample Vitamin D pro-__to a ton of feed every time. Today—tomorrow 
tection. In these months a shadow—low egg —next month. 
production, small egg size, weak shells, crooked 
breast bones, poor hatchability—hangs over 
your flock. 


Besides safeguarding the results of your 
mash, Nopco XX gives you a strong talking 
point. Poultrymen know Nopco XX. They’re 

You can’t afford to risk failure in this test. already sold on it—and it will help sell your 
Not with an established, absolutely sure mash. It’s economical and easy to mix. 


WRITE TODAY FOR YOUR COPY OF A NEW AND INTERESTING BOOK- 
LET: “20 YEARS OF PROGRESS IN SCIENTIFIC POULTRY FEEDING” 


NATIONAL OIL PRODUCTS CoO., INC. 


BOSTON CHICAGO KANSAS CITY SAN FRANCISCO 
EXECUTIVE OFFICE: 38 ESSEX STREET, HARRISON, N. J. 
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Bountiful Thanksgiving 


Brighter days are in store for 
feed dealers and especially 


Arcady Dealers. 


—DMilk prices are working higher 
—Egg prices everywhere are higher 


—Feed demand is improving 


Intelligent feeding for profitable 
feeding results will result in a 


greater demand for 


ARCADY-WONDER 
Dairy ana 


Poultry Feeds 
(Laboratory Tested) 

Made from fresh animal livers— 

is an exclusive and valuable in- 


gredient in all 


ARCADY-WONDER 
MASHES 


ARCADY FARMS MILLING COMPANY 


223 W. JACKSON BLVD. 
CHICAGO, ILLINOIS. 


Build a permanent and profitable 
mash business with these depend- 
able, high quality, reasonably- 
priced feeds. 
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Do You Conform to the Standards 
Of an Ideal Feed Dealer? 


Essentials for Business Success Outlined 


tune by sheer genius, others suc- 
ceed through hard work and rigid 
economy, while a few gain their 
niche in life by a stroke of good luck. 

Either of these may be the deciding 
factor for a few individuals who make a 
success of the feed business but the 
great majority must practice the rules 
of good merchandising and efficient 
management to reach their goal. 

With this in mind we analyzed the 
basic methods used by successful dealers 
which have been published from time 
to time in The Feed Bag in an attempt 
to arrive at the true definition of an 
ideal dealer. It is our humble opinion 
that those who meet the requirements 
laid down in the following paragraphs 
have nine chances out of ten to succeed: 


Knows His Business 

1. The ideal feed dealer has a thor- 
ough knowledge of the products he is 
selling. He knows what results they 
will give his customers and he can tell 
them about these in convincing sales 
arguments. He keeps abreast of the 
times and is the first to pass on new 
ideas in feeds and feeding to his trade. 
He must first attempt to understand his 
own business before he dictates to 
others about running their own. 

2. The ideal feed dealer has given 
fcrethought in selecting a location for 
his store. It should be easily access- 
ible to the trade and convenient for 
shipping and receiving. His stock is 
neatly arranged. There are no untidy, 
dust-littered corners or cobweb ceilings. 
The exterior is well painted and flashes 
forth the name of the firm and the pro- 
ducts handled. Window displays are 
changed frequently, featuring seasonal 
and special items. 

3. The ideal feed dealer operates on 
a cash basis or follows a well-defined 
plan in extending credit. He learns the 
financial standing of a man and studies 
his paying habits before he permits his 
name to go on his books. If he sells 
for cash he makes no exceptions unless 
absolute necessity demands. 


Controls Bad Accounts 
4. The ideal feed dealer maintains a 
persistent and efficient system for collec- 
tions. He goes a step farther than the 
mere sending of monthly statements. He 
writes letters, uses the telephone or 
makes personal calls on the delinquent 


Sie men rise to fame and for- 


By Emil J. Blacky 


customer to obtain settlement. He may 
even take farm produce in payment, but 
never rests in peace until he has con- 
vinced himself that he has tried every 
means at his disposal to get the money. 

5. The ideal feed dealer considers 


How Do You Rate? 


% 
% 
% 
% 
% 
% 
% 


. Knowledge of Product 
. Location of Store 

. Cash and Credit 

. Collections 


. Advertising 
. Accounting System 
. Honesty 


o WO DN 


. Sales Training 


. Cooperation 


Total Rating 


Each qualification figured on the 
basis of 10 per cent. Base estimate 
of your rating as to how near you 
come to the requirements specified 
under each point in this article. 


himself a partner with his customers. 
He goes out of his way to help them 
solve their problems and, where the size 
of his business justifies, employs an ex- 
pert service man who contacts the trade 
and helps to sell feed while he is mak- 
ing his friendly calls. In his own store 
he is courteous and wears a continuous 
smile. His customer is always right. 
Advertises Regularly 

6. The ideal feed dealer advertises. 
He maintains an up-to-date mailing list 
and hammers away at it with some form 
of promotion ranging from a_ penny 
postal to a big broadside. Occasionally, 
he features a special item in his advertis- 
ing. If conditions warrant he may issue 
a monthly house organ. He also utilizes 
space in his weekly newspaper and is on 
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friendly terms with the editor so that 
he may obtain free publicity from time 
to time. 

7. The ideal feed dealer maintains a 
good accounting system which enables 
him to place his finger on the pulse of 
his business at any time to discover 
what is ailing it. He can tell at a glance 
which departments of his business are 
making money for him and which are 
pulling down his profits and he accord- 
ingly makes adjustments to remedy the 
trouble. He knows his costs of doing 
business and operates on a safe margin 
of profit. 

8. The ideal feed dealer is honest. 
His credit is gilt-edged with those from 
whom he buys. He lives up to the 
letter of his contracts. He is honest 
with his customers and makes them feel 
that they can depend on him to do the 
right thing. When he recommends a 
product the trade feels that he is look- 
ing out for their welfare as well as his 
own. He is honest with himself and 
insists on quality in all of the merchan- 
dise which he handles. 


Has Efficient Sales Force 


9. The ideal feed dealer trains his 
employees. He holds regular meetings 
acquaints the help with the advantages 
of the products sold by the firm and in- 
sists upon courtesy to customers. He 
endeavors to make every person from 
the office boy to his star route man a 
salesman for the firm and rewards the 
employees when they produce additional 
business. He makes everyone feel that 
he is a partner in the business and that 
he will prosper as the business prospers. 

10. The ideal feed dealer belongs to 
his local and state or national associa- 
tion. He attends conventions and ex- 
changes ideas with his fellow dealers 
and gives his cooperation as well as his 
annual dues to the organization to which 
he belongs. He remains on good terms 
with his competitor because he realizes 
that he is more valuable as a friend 
than an enemy. The ideal feed dealer 
takes an active part in the civic affairs 
of his town and particularly in the ac- 
tivities of farm organizations and 4-H 


‘club work. 


How do you as a dealer comply to 
the ten requirements listed above? While 
it is generally admitted that no one is 
perfect in all respects, you can tell how 
you rate by using the score card pub- 
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lished on this page. 
represents 10 per cent. You can use 
your own judgment in writing down the 
per cent indicating how well you qualify 
for each point. Perhaps this plan will 
enable you to discover some of your 
weak points and remedy them so that 
you will be able to more nearly ap- 
proach that much-desired reputation— 
the ideal dealer. 


Each qualification 


MARK STEELE, vice president and 
manager of the grain department, Kel- 
logg Grain & Elevator Corp., Buffalo, 
died October 11 after an illness lasting 
10 days. He was 51 years old and well- 
known in the grain trade with which 
he was associated for 29 years. He also 
served as director of the Grain & Feed 
Dealers National association for a num- 
ber of years. 


bags! 


good service.” 
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BAG FACTORIES « COTTON MILL « BLEACHERY 


TALK sacs! 


(Quoted from Customers’ Letters) 


‘We wired you at 10:40 yester- 
day morning to rush 2,000 Mo- 
Biscuit Self-Rising 6-lb. Bags to us 
at Birmingham, and at 10:00 o'clock 
this morning, we were using these 
If better service than this 
can be had, we surely do not know 
where it is! We want to congrat- 
ulate you on the efficient organi- 
zation that you have, and express 


our sincere appreciation for this 


WERTHAN BAG CORPORATION 


NASHVILLE — NEW ORLEANS 


WERTHAN 


WILLIAM CLAUSNITZER, Badger 
State Feed Co., Milladore, Wis., recent- 
ly underwent a minor operation in a 
hospital at Marshfield, Wis. 


O. W. MOSHER DEAD 

Orville W. Mosher, president, New 
Richmond Roller Mills, New Richmond, 
Wis., died at his home October 5, fol- 
lowing a long illness. He was 80 years 
old and had been engaged in the milling 
and grain business for the past 50 years. 
Mr. Mosher was a graduate of Ripon 
college and was principal of the New 
Richmond public school for four years 
previous to entering the grain business. 
He was head of the Northern Grain Co. 
for many years and also developed the 
New Richmond Power Co. which he 
—— of a few years previous to his 
eath. 
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Western Penna. Dealers 
Form Association 


The Western Pennsylvania Feed 
Dealers association was formally orga- 
nized at a meeting recently held in the 
Fort Pitt hotel, Pittsburgh. 

John Floyd, Pittsburgh, was elected 
president; W. F. Oesterling, Butler, was 
chosen vice president; C. Earl Steel, In- 
diana, was named treasurer, and C. C. 
Latus, Pittsburgh, was selected as sec- 
retary. Directors chosen were Wesley 
McFarland, Greensburg; J. H. McBur- 
ney, Canonsburg; R. N. Stewart, Mer- 
cer, and Henry Hild, Monaca. 

Mr. Oesterling who attended the meet- 
ing of the National Federation of Feed 
Associations which was held at Chi- 
cago, gave a review of the work done 
on the national code of trade practices 
for the feed industry and urged the 
Western Pennsylvania dealers to cooper- 
ate. An open forum discussion on the 
code followed. 

The new association goes into exist- 
ence with a good representation of 
members and plans are under way to 
enroll every dealer in the territory. Per- 
manent offices have been established for 
the organization at 60 Methodist build- 
ing, 524 Penn avenue, Pittsburgh. 

The holding of regular quarterly meet- 
ings was voted by those present and 
the organization also decided to affiliate 
with the National Federation of Feed 
Associations. The next meeting of the 


Western Pennsylvania group will be held 


as soon as the proposed master feed 
code is approved by the government. 


ILLINOIS 


Mountjoy & Hoblit, Atlanta, have 
dissolved partnership and Dean A. Hob- 
lit will continue to operate the business 
under the name of The Farmers’ Ex- 
change. 

Knoxville Feed Co. has been opened 
at Knoxville to operate a cash and carry 
flour and feed store under the manage- 
ment of Chester Sherman and Raymond 
Bennison. 

Corn Belt Hatcheries, Inc., has opened 
a branch in Dekalb and will handle a 
complete line of feed and farm sup- 
plies. 

Illinois Feed & Elevator Co. plant 
Bloomington, was recently destroyed by 
fire with a loss estimated at $75,000. 
The blaze was started by lightning. 

Charlie Boston and Arlie Bostic have 
opened a new feed store at Oskaloosa. 

Edwin Nordstrom, feed dealer at 
Tiskilwa, was recently married to Miss 
Helen Anderson. 

Zeigler feed store, Zeigler, has been 
taken over by Clyde Will. 

Reiffel & Files are remodeling the 
Springerton feed mill, Springerton, 
which. they recently purchased. 


AL LOIS, A. Lois. Feed Ga., 
Bassett, Wis., is nursing a sore hand 
as the result of an infection which set 
in a week ago but is abie to be about. 
He was a recent visitor at Milwaukee 
and was accompanied by Walter Uebele, 
Burlington Feed Co., Burlington, Wis. 


PAUL ENARSON, Kansas City, has 
purchased a half interest in the Enar- 
son Milling Co., Atlantic, Ia., which was 
recently opened for business by his 
brother, Elmo Enarson. 
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Commercial Feeds 
More Profitable 
Than Own Make, 
Says L. Nett 


feed, coal and implement busi- 

ness of the Frank Nett Co., 

Peebles, Wis., operated by the 
three Nett brothers, Louis, Joe and Leo, 
take up more than half the town and 
only under one roof may it be said 
that there is a lack of activity. That is 
the department formerly used for mix- 
ing feeds which the firm sold to the 
trade under its own name. 

A good volume of business in com- 
mercial mixtures has been developed 
now to supplant it. The change was 
made in 1930 when the sales in the 
home-made mixtures began to drop off 
and the enterprising Nett brothers saw 
the handwriting on the wall and dis- 
continued. 

Kept Prices in Line 

Many dealers would have hesitated in 
making the change because of the differ- 
ence in price which invariably exists 
between commercial feeds and brands 
produced in the dealer’s own plant. But 
in this case a different situation existed. 
The Nett brothers started making their 
own feeds back in 1926. They installed 
elaborate mixing machinery patterned 
after the percentage system employed 
by most large manufacturers. They 
used good ingredients and produced 
high quality rations and they were not 
afraid to ask a good price. During pros- 
perous years the department made 
money but suffered a setback when the 
first qualms of the depression were felt 
in the farming communities. With a 
fair scale of prices maintained it was 
not difficult to switch to the commer- 
cial brand. The good showing made 
despite adverse years has proved that 
the move was in the right direction. 

Louis Nett, who devotes most of his 
time to the management of the com- 
pany’s feed and grain department, be- 
lieves that every dealer who operates a 
mixing department should make it pay 
its own way and show a profit. He 
maintains that at least $2.00 a ton should 
be allowed to cover labor, cost of oper- 
ating the machinery and depreciation on 
equipment. 

Sell Feeds for Cash 

The company has been on a cash 
basis for the past two years and the 
plan has enabled Nett brothers to keep 
enough working capital on hand to carry 
on its business despite several frozen 
bank accounts. 

“We went on a cash basis two years 
ago,” Louis Nett said, “and it certain- 
ly has proved to be a life saver. Our 
book accounts which were quite a han- 
dicap have been reduced to practically 
nothing. Our old credit system would 
certainly have tied up our working 
capital with bank moratoriums in fashion 
and ready cash being scarce.” 


Te: buildings which house the 


co 


Here is a glimpse of some of the buildings in which the Frank Nett Co., houses its 


feed, coal and implement business. 


The feed warehouse with its attractive display win- 


dow is shown in the center of the group. At the rig oe right are two of the Nett brothers, 


Louis, right, and Joe, left. 
the time this picture was taken. 


Four trucks are operated by the com- 
pany to handle the feed, coal and im- 
plement deliveries. The Nett brothers 
have kept accurate records which enable 
them to tell how much a mile it costs 
them to run their delivery equipment. 
They have found that it takes 12% cents 
a mile to operate a 1%-ton truck and 
approximately 16 cents a mile to keep 
the wheels turning on a special built 
2-ton vehicle. The driver's wages, gaso- 
line, oil, repairs and depreciation are 
taken into account in arriving at the 
figures. 

Charge for Delivering 

With this knowledge at their finger 
tips the Nett brothers decided that they 
could not afford to make free deliveries 
of feed to their farm customers. So they 
established a charge of $1.00 per ton 
for hauling a load of two tons or more 
up to five miles and $2.00 if only one 
ton is delivered. ‘The rate for deliveries 
for a distance of five to cight miles is 
$1.50 and $2.00 for further hauls. The 
idea of charging more for a 1-ton load is 
to encourage customers to place larger 
orders or to combine their coal deliv- 
eries with their feeds. 

Louis Nett is a firm believer in ad- 
vertising. He sends a letter to a list 
of 1,400 persons at least twice a month 
giving convincing reasons why the 
farmer should buy particular commod- 
ities at that time. At the bottom of 
each letter a P. S. appears reminding 
the prospective buyer of some special! 
item that the firm handles. 

Two Display Windows 

Directly in the center of two loading 
platforms at the feed warehouse a space 
for a display window has been cut into 
the wall. Here the company presents 
an attractive array of its complete line 
of Arcady commercial feeds and a set-up 
of sideline specialties. The window is 
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Louis manages the 
charge of the farm implement department. 


eed and grain business and Joe has 
Leo, another brother, was not present at 


lighted at night and is visible from the 
well-traveled highway that passes the 
plant. A small display window has also 
been fitted into the front of the office 
counter where the customers are given 
a final urge to buy when they pay the 
cashier for their orders. 

An extensive business in barley is 
done by the company. On November 
2, the 67th car since the first of the year 
was being loaded for shipment. The 
Nett brothers make a special effort to 
educate their customers in selecting and 
planting proper types of malting barley 
and each spring send out a general letter 
to this effect, announcing that the right 
types may be obtained at the company’s 
elevator or that home grown seeds will 
be cleaned with special equipment main- 
tained by the company for this purpose 
More than one-third of the barley 
shipped this year was taken as payment 
for feed or coal and to help reduce un- 
paid accounts. 

The Nett brothers own a 120-acre 
farm which is located a short distance 
from their establishment. It is used as 
a proving ground for the feeds which 
they sell and the results are used in 
persuading customers to buy the feeds. 
At present a herd of 20 milking cows 
and 300 laying hens are quartered on 
the farm. 

Distributors for Beer 

When beer came back last March the 
enterprising brothers saw possibilities of 
adding a profitable sideline to their busi- 
ness. They obtained a contract to dis- 
tribute brew in Fond du Lac county 
for a brewery in a nearby town and the 
new department is paying handsome re- 
turns. Leo Nett has charge of the beer 
distribution, while Joe devotes his time 
to the farm implement business. 

The Blue Eagle of the NRA is proud- 


(Continued on Page Fourteen) 
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California Dealers Operating 
Under State Feed Code 


HE first feed code to be placed 

j in actual operation is now in 

effect in California under state 
law. 

Violators of the provisions are subject 
to a fine of $500 or imprisonment not 
to exceed six months for each day’s vio- 
lation. Each firm is required to take 
out a license before it can operate under 
the law. There is no charge for the 
license but an annual fee of 25 cents 
for each employee must be paid. 

The California code requires the pay- 
ment of a minimum of $14.00 per week 
for wages in small towns and $15.00 


in large cities. Hours of employment 
range from 40 to 52. No person less 
than 16 years of age can be employed 
more than three hours a day and then 
only at such times not interfering with 
school attendance. 

Granting of secret rebates, improper 
billing of goods, providing delivery serv- 
ice without additional charge, featuring 
of leader items at reduced prices to in- 
duce customers to come to _ the 
store, guaranteeing against price de- 
clines, publishing of misleading adver- 
tising, misbranding of merchandise and 
inducing the breach of existing con- 


Airplane 


View of the Cedar Rapids, Iowa, Mill 


You 


need 


Quaker Feeds 


Sell the feeds that give your customers more feed value in return for 


every dollar they spend with you .. 


. . In these days farmers, poultry- 


men, and dairymen can’t afford to experiment with unscientific, un- 
balanced, hit-or-miss feeds that waste more than they save on first 
cost .... You'll make friends fast—and you’ll make fast friends—if 


you sell the complete Quaker line. 
for every purpose—dairy herds, cattle, hogs, poultry.... 


about our Selling Plan. 
and poultry experts. 


You can offer the tested right feed 
Ask us 


Put your feeding problems up to our stock 
And build up year-round business by selling the 


good feeds that come in striped sacks. 


THE QUAKER OATS COMPANY, CHICAGO, U.S.A. 


BUY QUAKER FEEDS 


IN STRIPED SACKS 
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tracts are prohibited under the provi- 
sions dealing with fair trade practices 

Books and records of ali transactions 
subject to the provisions of the code 
must be kept and furnished to the com- 
missioner of corporations on request. 

The California division of corpora- 
tions is the administrative body and will 
enforce all provisions affecting minimum 
wages, maximum hours and competitive 
practices. Supplemental codes to meet 
the requirements of varying localities 
are permitted under the general set-up. 

The present code was_ established 
through the efforts of the California 
Hay, Grain & Feed Dealers association, 
which is affiliated with the National 
Federation of Feed Associations which 
is working on a master code for the 
entire country. When the national code 
is put into effect it will supersede the 
California state code. 


WISCONSIN 

Will Curran, Curran Bros., Mauston, 
died suddenly at his home, October 23. 

Beloit Feed Co., Beloit, opened for 
business recently with J. D. Talbot as 
manager. 

Harry M. Rice has purchased the in- 
terest of his partner, Charles P. Boebel. 
in the Boscobel feed warehouse, Bosco- 
bel. 

A. G. Kuene has sold the Seymour 
flour mills, Seymour, to Milton A. 
Kuene. 

Gus Nietmann, feed dealer at Sulli- 
van, who disappeared mysteriously a 
month ago, is still missing. 

Spencer Kellogg & Sons, Inc., are re- 
ported to be planning the construction 
of a half million bushel storage addition 
to their plant at Superior. 

Harry Lepper, Lepper Roller Mills, 
Menomonee Falls, is planning to convert 
his establishment into a brewery. 

F. J. Bradford, Vitality Mills, Inc., 
Chicago, was a recent visitor at Milwau- 
kee. 


COOPERATIVES MEET 
The Central Wisconsin Cooperative 
Warehouse association met at the court- 
house in Mauston, Wis., Thursday, No- 
vember 2. Current trade problems were 
discussed and brief talks on feeds were 
given by allied tradesmen. 


DON MIHILLS, National Food Co., 
Fond du Lac, Wis., recently returned 
from a hunting trip to South Dakota. 
He reported pheasants as plentiful and 
was able to bag his full limit. 


Resigns as Secretary 
For Manufacturers 


L. F. Brown, Chicago, for 21 years 
secretary of the American Feed Manu- 
facturers association, resigned October 
1. Activities of the organization will be 
carried on by C. A. Coddington, Ca- 
yuga, N. Y., president, and Ralph M. 
Field, newly elected executive vice presi- 
dent. 

Mr. Brown was one of the most wide- 
ly known men in the feed industry and 
enjoys an enviable reputation as an 
authority on many phases of the busi- 
ness and particularly on feed legisla- 
tion. 

Previous to becoming secretary of the 
association he was head of the New 
York state feed and fertilizer depart- 
ment. 
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EDITORIAL COMMENT 


Hail, Feed Men, Who Never Complain 


Though business is tough, and the going is rough 
And there’s plenty of worry and strain; 
New problems each day drive the profits away, 
But you don’t hear the feed men complain. 


There are taxes galore, with predictions of more, 
And prices skyrocket—then wane. 

Their profits today are soon swept away; 
But you don’t hear the feed men complain. 


Their customers cuss and their creditor’s fuss; 
It does them no good to explain. 

The truckmen are busy with prices quite dizzy, 
Yet you don’t hear the feed men complain. 


The new N.R.A. brought them hope for a day, 
Though their overhead increased again 
They quickly agreed the Blue Eagle to heed, 
And you won’t hear the feed men complain. 


So here’s to these traders—prosperity aiders, 

Who are fighting with their might and main 
Good times to restore to every man’s door. 

Hail, feed men, who never complain. 


WILBUR A. STANNARD 
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Eastern Federation Mobilizing 
Dealers in County Groups 


Merchants is ready to make the 
NRA code effective in its terri- 
tory as soon as it is approved 
by President Roosevelt. County orga- 
nizations have been completed in many 
sections and these have been formed 
into district units, comprising several 
counties, which will be supervised by 
federation officials to insure full com- 
pliance with the terms of the code. 
The Capital District Retail Feed Deal- 
ers association, including members in 
counties surrounding Albany, N. Y., was 
formed at a rousing meeting attended 
by about 70 representatives. Floyd Rey- 
nolds was elected president and Vint 
Van Derzee, secretary. Both are from 


Te Eastern Federation of Feed 


Albany. 

The Dealers from Green county, N. 
Y., after an interesting meeting held at 
Cairo, decided to merge with the Cap- 
ital district organization rather than set 
up a separate association. Three dele- 
gates were elected to represent the 
county dealers in matters pertaining to 
the NRA. These are Frank Cook, Cats- 
kill; W. H. Freese, Cairo, and George 
Hood, Coxsackie. 

Columbia County Organizes 

Columbia county, N. Y., was the next 
to fall in line and elected A. C. Bristol, 
Copake, president, and Richard Har- 
rington, secretary. Frequent meetings 
have been held and the dealers have en- 
thusiastically endorsed the program sug- 


A Collection Plan 
That Fits Today 


Tues timely business-making ideas are but a few of 
the many in “Today’s Money-Making Merchant,” a 
magazine for the merchant, by the merchant and of the 
merchant. It’s a retail feedman’s magazine that takes up 
the everyday problems of his business. There’s help in 
it for him on advertising, selling and collecting. 


“Today’s Money-Making Merchant” magazine is but 
one of the many helps put into the hands of Purina 
merchants to aid them in making their places feed 
headquarters. If putting money-making back into the 
retail feed business is one of your problems, why not do 
something about it right now? Write. ..better still, wire. 


PURINA MILLS 
923 Checkerboard Square, St. Louis, Mo. 
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gested by the federation. 


Dealers from Montgomery and Fulton 
counties decided to combine forces at a 
large meeting held at the old county 
court house, Fonda, N. Y. George C. 
Hill was chosen temporary president, 
and Mrs. Beatrice Dailey, secretary. 
Both are from Gloversville, N. Y. Nine 
district chairmen were selected to en- 
list the support of every dealer in the 
two counties and they predict a 100 
per cent enrollment. 

Two Counties Unite 

Poughkeepsie, N. Y., was the gather- 
ing place for the dealers from Dutchess 
and Ulster counties. Samuel Deuel of 
Pine Plains, presided and stirred up 
much enthusiasm by his description of 
the work done by the officers of the fed- 
eration in the interests of the retail 
dealers. ; 

Temporary officers and committees 
were selected to serve until the formal 
organization is effected at the next meet- 
ing. These include G. W. Kuchler, 
La Grangeville, chairman, and W. H. 
Kay, Jr., Poughkeepsie, secretary, and 
V. G. Demarest, Rhinebeck; J. S. Gib- 
son, Rhinebeck; Edward B. K. Cunning- 
ham, Beacon; M. B. Lane, Wassaic; H. 
Wilken, Red Hook; Benjamin Wheeler 
Stamford; Burns Gillan, Fishkill Plains; 
Chauncey Potts, Tivoli; J. J. McCann. 
Poughkeepsie; Frank Battefeldt, Staats- 
burg; P. J. Haight, Millbrook; Ster- 
ling Dickinson, Hyde Park; C. H. Hum- 
mer, Kingston; C. S. Treadwell, Kings- 
ton; P. J. Mc Manus, New Paltz; Cluett 
Schantz, Marlboro; M. V. Deyo, Wal- 
kill, and Benjamin Langwick, Clinton- 
dale, district chairmen. 


Orange county, N. Y., and Sussex 
county, N. J., formed a joint organiza- 
tion with Hulet Clark as chairman and 
Andrew W. Roy, Sussex, as secretary. 
The meeting was held at Mitchell inn 
and attracted all of the leading dealers 
of the section. 

Long Island Organizing 

The dealers of Long Island have held 
two enthusiastic NRA rallies and are 
now engaged in enrolling all of the deal- 
ers in the two-county organization. 
Daniel Levy, Bayshore, is_ president. 
He is assisted by James Snedecor, Bay- 
port; Frank Concannon, Huntington: 
Emil A. Schumann, Westbury; N. N. 
Sweezey, Patchogue; John Ryan, River- 
head, and O. F. Patterson, Garden City. 

Westchester county dealers have held 
several meetings to complete organiza- 
tion of a district club. Floyd S. Coles, 
White Plains, is president, and Donald 
T. Wynne, Port Chester, secretary. 
Melvin R. Horton and W. H. Kay, Jr.. 
have been active in calling on the deal- 
ers to do their part under the NRA. 

Hiram J. McKain, of Schenectady, is 
president of the association formed by 
Schenectady county dealers. He is as- 
sisted by Harold Hilderbrand, vice pres- 
ident; J. H. Buhrmaster, Scotia, treas- 
urer, and M. Clark Winne, Schenectady. 
secretary. An executive committee will 
be named to cooperate with the Capital 
district dealers. 

Other associations that have been 
announced in previous reports are 
Broome county, Rensselaer county, Up- 
per Hudson section, including Washing- 
ton, Warren and Saratoga counties, and 
Schoharie, Lewis, Jefferson and St. 
Lawrence counties. Delaware and Ot- 
sego counties have a joint association. 
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C. A. Coddington 


William H. Danforth 


Ralph M. Field 


Feed Manutacturers Revamp Code 
Reorganize Association 


HE American Feed Manufactur- 

i ers association was reorganized 

and incorporated under the laws 

of Illinois and a simplification of 
the code of fair competition for the feed 
manufacturing industry was favored at 
a special meeting of the organization 
held at the Union League club, Chicago, 
October 12. 

Clement H. Cochran, milling admin- 
istrator in the wheat processing and 
marketing section of the Agricultural 
Adjustment Administration, was present 
and informally discussed the code from 
the government’s viewpoint. He de- 
clared that any attempt to define “costs” 
or endeavors at price fixing by the in- 
dustry would undoubtedly be rejected by 
the administration. 


Don’t Expect Too Much 

Too much must not be expected, he 
explained, because it is not the intent 
of the government to allow rules or 
trade ethics which would be too strin- 
gent to enforce. He intimated that a 
few simply drafted, broad statements 
covering undisputed matters of policy 
were preferable to attempts made to 
regulate the industry by complicated 
provisions aimed to alleviate petty griev- 
ances. 

Following Mr. Cochran’s talk, opin- 
ions on the code from the floor by sev- 
eral members were expressed. William 
H. Danforth, president, Ralston-Purina 
Co., St. Louis, severely criticised the 
code as drafted, contending that it was 
too complicated to be practical and that 
many of its provisions were entirely un- 
necessary. He maintained that no code 
should be rushed through the adminis- 
trative channels at Washington. 

Pleads for Simple Code 

“We have lived through many periods 
.of business uncertainty without the aid 
of codes,” he declared. “I do not be- 
lieve that they are necessary now in any 
such complicated form as proposed. All 
that the government wants is our co- 


operation in helping to put more men 
to work and to better the living con- 
ditions of our nation. In my opinion 
we should pledge ourselves to do this 
and abandon efforts to regulate our 
business by expensive, impractical trade 
codes. It would be far better for us 
to concentrate in improving our busines: 
by hard, intelligent work rather than 
to sit back with the idea that success 
is going to be handed to us.” 

Mr. Danforth expressed dislike of the 
idea of any committee having access 
to his company’s books and predicted 
that the enforcement of a complicated 
code would be difficult and costly to the 
industry at large. 

Favor Simplified Code 

H. G. Atwood, president, Allied Mills 
Inc., Chicago, and H. E. Babcock, Co- 
operative Grange League Federation 
Inc., Buffalo, in talks which followed. 
concurred in the contentions advanced 
by Mr. Danforth. Although favor of 
going through with the present code 
was expressed by other speakers, it was 
finally agreed that the present set-up. 
exclusive of the labor and wage pro- 
visions, should be hve and a group 
of simplified provisions adopted in ac- 
cordance with the six points advanced 
three years ago by the feed merchandis- 


ing council which have been generally 


observed in the industry. These rules 
are as follows: 

1. No sales to be made for shipment 
beyond 60 days from date of sale. 

No extension to be made on date 
of shipment except for a period not ex- 
ceeding 60 days and then only provid- 
ing a carrying charge of 50 cents a ton 
per month is paid. 

3. No sales to be made with pro- 
vision for a guarantee against price de- 
cline. 

4. No sale to be repriced or re- 
written. 

5. No sales to be cancelled unless 
buyer pays market loss if any. : 
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6. Every reasonable effort to be put 
forth by the seller to collect any loss 
in the event of cancellation. 

Reorganization of the American Feed 
Manufacturers association providing for 
expansion to make the organization 
more truly representative of the indus- 
try was unanimously approved and an 
entirely new set of by-laws was adopted. 

The new set-up calls for dividing the 
country into territorial districts with 
representation on the board of directors 
for each. Practically every manufacturer. 
regardless of size, will be eligible for 
membership in the association and en- 
titled to a vote. Regional groups may 
also take out federated memberships 
and both active and associated member- 
ships are to be accepted. 

The association also adopted a reso- 
lution extending its cooperation to the 
federal relief administrator in distribut- 
ing dairy and poultry products avail- 
able for purchase for the needy. 

Coddington Remains President 

Officers elected to serve under the re- 
organized and incorporated association 
are C. A. Coddington, Beacon Milling 
Co., Cayuga, N. Y., president; Searle 
Mowat, Larrowe Milling Co., Detroit, 
vice president, and Ralph M. Field, Chi- 
cago, executive vice president. 

The nominating committee proposed 
the following as new directors: 

To serve until May 31, 1934—H. L. 
Hammond, Charles M. Cox Co., Bos- 
ton; H. L. McGeorge, Royal Feed & 
Milling Co., Memphis; A. F. Seay, Puri- 
na Mills, St. Louis; Mr. Mowat and V. 
k. Miller, Nutrena Feed Mills, Inc., 
Kansas City. 

To serve until May 31, 1935—William 
P. Bomar, Bewley Mills, Fort Worth; 
J. A. McConnell, Cooperative Grange 
League Federation, Inc., Buffalo; A. B. 
Conkey, G. E. Conkey Co., Cleveland; 
C. N. Barrett, Northrup, King & Co., 
Minneapolis, and W. E. Suits, Quaker 
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Oats Co., Chicago. 

To serve until May 31, 1936—Arthur 
C. Palmer, Tioga-Empire Feed Mills, 
Waverly, N. Y.; C. B. Fretwell, Spartan 
Grain & Mill Co., Spartanburg, S. 
C.; J. B. DeHaven, Allied Mills, Inc.. 
Chicago; J. J. Ferguson, Swift & Co., 
Chicago, and George Albers, Albers 
Bros. Milling Co., Seattle. 


G. W. LASHER has been elected 
president of the Munson Mill Machinery 
Co., Utica, N. Y., to succeed George 
A. Bowman who died recently. Mr. 
Lasher had been general manager of 
the Munson company for many years 
previous to his recent promotion. 


W. H. SCOTT, proprietor, Scott flour 
and feed mill, Chaska, Minn., died re- 
cently at his home. 


Southern Manufacturers Name 
Charles Whyte President 


\OUNTY agent competition in the 
( feed business was severely con- 
demned by members of the 
Southern Mixed Feed Manufac- 
turers association at the annual con- 
vention, which was held at the Union 
League club, Chicago, October 13. 
The southern feed men joined the 
American Feed Manufacturers associa- 
tion in a special meeting held on the 
previous day and took part in the dis- 
cussions on a code of fair trade prac: 
tices for the industry. 
Functions of a county agent should be 
educational and not commercial, the 


NORTHRUP, 


announce 


A New SERVICE IN FEED 


Name 


N NEW DE, l 


For Dealers Handling Feeds 
For Poultry, Hogs and Dairy Cows 


If you are interested in increasing 
your Feed Profits, fill in and mail 
the coupon below—or phone or 
wire for complete particulars. 


Northrup, King & Co., Minneapelis, Minn. 
Tell us about your new deal in feed. 


KING & Co. 
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southern manufacturers maintained in 
their discussion of this subject. They 
complained about the lack of uniformity 
existing between different counties and 
states as to the duties of the agent. 
Some manufacturers, it was contended, 
enlisted county agricultural workers in 
the promotion and sale of feeds and 
this was branded as intolerable. 

E. P. MacNicol, Memphis, secretary 
of the association, reviewed the activities 
of the organization for the past year 
in his annual report, and H. L. Mc- 
George,, Royal Feed & Milling Co., 
Memphis, president, gave a brief ad- 
dress and read the report of the code 
committee. 

New officers elected for the ensuing 
year were Charles L. Whyte, Whyte 
Feed Mills, Pine Bluff, Ark., president; 
J. L. Marshall, Kentucky Feed Mills, 
Louisville, vice president, and Will A 
Hall, International Sugar Feed Co. 
Memphis, treasurer. 

Directors chosen were J. B. Edgar, 
Happy Mills, Memphis; H. L. Mc- 
George, Royal Feed & Milling Co., 
Memphis; R. L. Hawley, Quaker Oats 
Co., Memphis; G. G. Keith, Hermitage 
Mills, Nashville; R. E. Barinowski, 
Feedright Milling Co., Augusta, Ga.; A 
F. Seay, Purina Mills, St. Louis, 
and C. B. Fretwell, Spartan Grain & 
Mill Co., Spartanburg, S. C. 

Mr. McGeorge was presented with a 
silver cup in appreciation of his services 
as president of the organization during 
the past year. The trophy was suit- 
ably engraved to show his skill as a 
golfer and for holding the distinction 
of shooting a hole in one. The conven- 
tion concluded with a luncheon which 
was served in the meeting room. 


CASPER & CHRISINGER have 
purchased the Taylor Feed & Produce 
Co., Taylor, Wis., from Mrs. Josephine 
Redmond. 


P. O. VOGLER flour and feed mill, 
Fall Creek, Wis., was compelled to close 
down recently because of farm strike 
sentiment in the territory. 


Finds Commercial Feeds 
Most Profitable 


(Continued from Page Nine) 

ly displayed in the company’s office 
window. Since the business is so di- 
versified it is necessary to operate under 
several different codes. At present a 
40-hour week has been put into effect. 
The employee’s hours are staggered. 
Some of them get to work at 7 a. m. 
others at eight o’clock and several at 
nine. By following this plan the com- 
pany is able to comply with the codes 
and keep someone on the job at all 
times. The truck drivers work 48 hours 
a week. 

The Frank Nett Co. was organized 26 
years ago by the father of the present 
owners who took the business over in 
1926. Rapid has been the progress and . 
expansion of this progressive farmer’s 
supply station and under the able guid- 
ance of the three Nett boys it bids fair 
to continue its good record in the future. 
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National Federation Awaits Word 
From Washington on Code 


Informal Hearing Held October 23 


HE Code of Fair Competition for 

I the Feed Industry of the United 

States (except wholesale feed 

manufacturers) is being held up 
at Washington due, according to C. H. 
Cochran, deputy administrator in charge 
“to uncertainty about some controver- 
sial points”. President E. C. Dreyer of 
the National Federation of Feed Asso- 
ciations, sponsor of the code, has been 
assured in a letter from Mr. Cochran 
that these controversial points which are 
common to several Agricultural Adjust- 
ment Administration codes will be 
cleared up almost any day after which 
it will be possible to hold the final and 
formal hearing on the feed code within 
30 days. 

The necessary steps before any in- 
dustry may have a code in operation 
are: (1) Drafting and approval of the 
code by the industry itself, (2) informal 
conference or conferences with officials 
of the AAA and NRA to make sure that 
the code meets administration require- 
ments, (3) informal hearing before all 
government officials concerned and rep- 
resentatives of consumers, farmers, labor 
and industry and (4) formal hearing fol- 
lowed by approval of code. 

The informal conference was held at 
Chicago October 12 when Mr. Cochran 
spent practically an entire day going 
over the code with President Dreyer. 
Executive Vice President Floyd Oles. 
Secretary David K. Steenbergh and 
Fred Sale, secretary of the Indiana 
Grain Dealers association. The princi- 
pal result of this conference was that 
the scope of the code was narrowed 
tu exclude wholesale feed manufactur- 
ers and inciude only retail feed dealers, 
retail feed manufacturers and wholesale 
feed distributors. 

The informal hearing on the code was 
held at Washington, D. C., October 23. 
Members of the code committee, ap- 
pointed by President Dreyer, who were 
present representing the feed industry 
included Mr. Dreyer, Mr. Oles, Mr. 
Steenbergh, Fred M. Mcintyre, presi- 
dent of the Eastern Federation of Feed 
Merchants and V. A. Fogg, president 
of Cooperative Farm Service Manage- 
ment, Inc. 

The federation officers had prepared 
a brief of more than 40 pages explain- 
ing the needs of the feed industry and 
‘supporting every provision in the code 
approved at the Chicago convention of 
the National Federation. Officials of the 
AAA and the NRA _ enthusiastically 
complimented this brief as “just what 
they needed” in order to have the neces- 
sary information to properly speed the 
code towards final approval. 

The code, too, was generally approved 
in substance but the code committee 
could get no decision with respect to 
several controversial points which were 
the provisions regulating the selling of 
feed by truckers and the eiimination of 
destructive price cutting competition 
through some simple cost system. 

While the code committee was in 


Washington, the President signed the 
master retail code and thereby further 
complicated the situation through his 
exemption of all stores empkoying less 
than five persons and located in towns 
of less than 2,500 inhabitants. Food 
stores, including feed stores, are not 
governed by the master retail code and 
the committee was given to believe that 
no such exception would apply to the 


feed industry. The AAA officials seemed 
fully aware of the fact that all feed 
stores, whether located in towns of 100 
or 100,000 inhabitants, have the majority 
of their customers on farms and that 
it would be unfair to apply a code to 
the estimated 40 per cent of the feed 
stores located in cities and exempt the 
estimated 60 per cent in small towns 
and villages. 


Eastern Federation News 


Daniel W. Carpenter, Saratoga 
Springs, has sold his feed business to 
A. W. Dake who will conduct it under 
his own name. Mr. Dake is well liked 
by the farmers in his section and will 
receive their hearty support. We wish 
him success in his new undertaking. 

Mr. Carpenter has operated the busi- 
ness in Saratoga for the past 25 years. 
He bought out the Carney Co. in 1908 
and later acquired a property in the 
center of the city that had been used 
as a stable for valuable horses. Elabo- 
rate brass fittings ornamented the stalls 
and it is reported that many a feed sales- 
man was sorely tempted to smuggle 
out one of the brass lion heads that 
served as hitching fixtures in the stable. 

Mr. Carpenter has not announced his 
future plans but he has stated that he 
is going to take a long rest before re- 
engaging in business. 

* * 


Director Melvin R. Horton, Peekskill. 
N. Y., has been exceptionally busy for 
the last month or two. He undertook 
the task of enrolling every retail feed 
dealer in the new Westchester county 
erganization. He has called personally 
on the dealers and presented to them 
the importance of the NRA and the 
need for an organization to make it ef- 
fective. We hope that Director Johnson 
awards him a medal for his diligence. 


Floyd Reynolds, Albany, president of 
the Capital District Feed association, 
was called upon to make an extempo- 
raneous speech at a meeting of the 
Duchess and Ulster county deaters. It 
was his first real speech since he had 
been elected to office. When he finished 
he was given a rousing ovation. We 
predict great success for his own orga- 
nization. 


The Upper Hudson River association 
includes a group of several dealers who 
are operating on a strictly cash basis. 
The plan has been in use for about two 
months. One of the dealers, when asked 
for a statement, replied, “We should 
have done it years ago. We like it and 
the farmers like it.’ H. M. Parks is 
president of the organization. 

Vint Van Derzee, Albany, N. Y., is 

following in the footsteps of his father 
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W. Sanford Van Derzee. The latter 
was third president of the Eastern Fed- 
eration of Feed Merchants and served 
in that capacity for several terms. Vint 
has been elected as secretary of the Cap- 
ital District association and is doing an 
excellent job. 


One NRA complaint involves a rural 
mail carrier who has too many jobs. 
He is a farmer, operates a rural mail 
route and solicits orders for feed and 
flour which are delivered along 
with the mail. The complainant be- 
lieves that Uncle Sam would frown on 
any employee who had three jobs while 
so many men are out of work. 

* * * 


Increasing taxes have become a vex- 
ing problem to the eastern dealers. One 
dealer said he disliked to open his mail 
for fear it would contain an announce- 
ment of another tax plan. 


Joseph L. Payette, Cohoes, is building 
a large addition to his feed warehouse. 
Progress is especially pleasing at this 
time. Congratulations, Joe. 
* * 


A survey of Schoharie county dealers 
shows that several new employees have 
been put to work under the NRA sched- 
ule and while most of them are on a 
part time basis there are a few full time 
workers. The feed trade is doing its 
bit. 


CORN PROCESSING TAX 


A processing tax on field corn at the 
rate of 5 cents per bushel became effec- 
tive November 5 according to Secretary 
of Agriculture Wallace who further an- 
nounced that the rate would be in- 
creased to 20 cents per bushel on De- 
cember 1, 1933. The tax will be col- 
lected from first processors and on floor 
stocks of corn products inventoried by 
processing establishments, wholesalers 
and others as of November 5. The Ag- 
ricultural Adjustment Act exempts from 
the tax corn processed by or for a 
farmer for consumption by his own 
family, employees or household and corr 
ground for feed purposes only includ- 
ing gluten feed, gluten meal and corn 
oil meal. 
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LAST FAVOR 


jail for a month. 
to say?” 


want to ask one favor. 


for a month. 
of my excuses.” 


* * 


a black border.” 


Maid: 
; haven’t read it yet.” 


writing.” 


Judge: “I'll have to sentence you to 
Have you anything 


Prisoner: “Yes, your honor. 
Please telephone 
my wife and tell her I won’t be home 
She never believes any 


ALL FIGURED OUT 
Maid: “Here’s a letter for you with 


Cook: “Alas, my husband is dead.” 
“How do you know, you 


Cook: “No, but I recognize his hand- y 


Pawnee, IIl. 


E. R. FRY and Roy Owens have 
taken over the E. M. Fawcett mill, 


I just 


FILLING HIS NICHE 


at college this year?” 
Father: “Nothing but space.” 


NO CHANCE 


A man can never get ahead 
His life is just a bore, 


His wife runs up some more. 


The Pratt Man Is Paid To Work For You! 


MAIL TODAY! 


me in any way. 


Dealer’s Name 
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to get new tonnage and extra profits. 


“He Showed Me How 


to Collect ALMOST 
HOPELESS ACCOUNTS!”’ 


Outside, dismal rain. Inside, blue Monday gloom 
and a stack of past due feed accounts. 


Then, in walked the Pratt man. 
Lucky feed dealer! 


Together they worked out a collection plan—it 
was a “‘cracker-jack.”’” It saved customers .. . 
built good will . and collected most of the 
money owed the dealer! 


Chock-full of new and useful ideas . trained 
in the entire feed business as well as in feeding 

always eager to help . that’s the Pratt 
man; and this is but an example of the many ways 
in which he is prepared to help you. Every call is 
a service call to him. That’s why dealers are 
always glad to see him drive up. 


Why not talk to the Pratt man in your territory? 
Give him a chance to show you how to build up 
new tonnage and make more profit. He’ll be glad 
to tell you about that collection idea, too—or— 
we'll be glad to send it to you direct. 


Fill in and return the coupon. It won’t obligate 
you in any way. And the Pratt man will give you 
enough new ideas in 15 minutes to make it worth 
your while. 


PRATT FOOD CO., Dept. 566, Philadelphia, Pa. 


Pll be glad to give the Pratt representative 15 minutes in which to show me how 
It is understood that this will not obligate 


Friend: “What’s your son taking up 


For when he thinks his bills are paid 
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MISTAKEN 
Traffic Policeman: “Hey, you, didn’t 
you hear me yelling for you to stop?” 
Motorist: “Oh, was that you yelling. 
I thought that was just somebody I 
had run over.” 
* 
A man may be dumb but he’s never 
lonesome. 
CASE DISMISSED 
Judge: “So your only defense is that 
you were drunk when you kissed this 
lady. What proof have you?” 
Defendant: “Well, just take a good 
look for yourself, judge.” 
* * 


DOUBLE CHECK 

Salesman: “Are you sure your boss 
is not in?” 

Dealer’s Office Boy: “Sure, and if you 
don’t believe me step back in the ware- 
house and ask him.” 

+ 
FIDGETY 

Dealer: ““What makes you so uneasy 
son? Is your conscience bothering 
you?” 

Son: “Naw, pop, it’s this new winter 
underwear maw made me put on.” 

* 


CORNHAY WEAKLY NEWS 

Mr. and Mrs. Judd Perkins are re- 
ported to be off speaking terms, the 
Mrs. having dumped Judd’s cider so 
she could use the barrel for putting up 
her sauerkraut. 

Jock Halloway has a happy smile on 
his face these days, he having convinced 
his wife that NRA stands for “No Re- 
ducing Allowed.” 

Cornhay’s Hallowe’en party broke up 
in pandemonium last Tuesday evening 
when Ira Hicks mistook the stuffed 
witch for his wife and said: “Don’t you 
think it’s about time we wuz goin’ home, 
maw?” 

* * * 
PRECAUTION 

Nutt: “I had to pass through the cem- 
etery the other night, so I walked back- 
wards the whole way.” 

Butt: “And why did you do that?” 

Nutt: “So no ghosts could creep up 
on me from behind.” 

x 
CLOSE SHAVE 

He: “Darling, I’ve been thinking of 
something for a long time. Something 
is trembling on my lips?” 

She: “Why don’t you shave it off.” 

POPULAR FELLOW 

Farmer: You must find debt collect- 
ing a rotten job. Nobody likes to see 

ou.” 

“ Dealer: “On the contrary they all ask 
me to call again.” " 
CHANGED HER MIND 

Mrs. Jones: “Why has your wife de- 
cided to give up the European trip she 
had planned?” 

Mr. Smith: “She happened to hear 
someone say that travel was broaden- 
ing.” 


e \ Carefully Sifted for Feed Dealer Consumption 
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Larro Feeds, King Midas Flour 
On Byrd Expedition 


HEN Admiral Richard E. 

W Byrd’s ship noses through the 

ice of the Antarctic regions on 

his polar expedition it will 
have on board two well-known products 
of the milling and feed industry—King 
Midas flour and Larro feeds. 

The flour is to furnish bread and bis- 
cuits for Byrd and his crew and the feed 
is to be consumed by three Guernsey 
cows which have been loaned to the 
intrepid explorer by Eastern dairymen. 

The flour, white, graham and rye, has 
been packed in 25-pound hermetically 
sealed, weatherproof tins and cased in 
wooden boxes. It was shipped from 
the King Midas Mill Co., Minneapolis, 
te Brooklyn, from where it will be for- 
warded to Wellington, New Zealand, the 
jumping off point to the Antarctic re- 
gions. 

The dairy cows which will be fed 
Larro rations during the trip will be 
the first in history to accompany an 
expedition to the South pole. Housed 
under the shelters of Byrd's flagship, 
the Jacob Ruppert, the animals are now 
on the high seas bound for New Zea- 
land. There Byrd will organize for the 
final leg of his 10,000 mile journey to 
the Bay of Whales and Little America. 
Upon arrival there the cows will be 
loaded onto the great Ross ice barrier 
and ushered into winter quarters which 
they will occupy during their two-year 
stay. 

One of the cows is due to freshen 
shortly and a suitable ration for the 
calf has also been supplied. Special 
Arctic blankets will protect the animals 
from the cold and expert dairymen are 
cenfident that they will survive the 
cold which is reported to range around 
84 degrees below zero. Milk which the 
cows provide will be the only fresh food 
available. 

The dairy feed for the expedition was 
supplied through Farm Service Store, 
Inc., Needham, Mass., and the S. D. 
Scott Co., Norfolk, Va., both Larro 
dealers. 

Information of scientific value to 12 
different sciences is expected to result 


HEALTH PRODUCTS’ CORP., 
Newark, N. J., has appointed A. L. 
Ingebritson as western sales represen- 
tative of its special markets division. 
His headquarters will be at San Fran- 
cisco and his work will be devoted chief- 
ly to the promotion and sale of Clo- 
Trate concentrated cod liver oil. 


OHIO 


Karl M. Baker feed store, Kenton, 
was robbed of six barrels of flour re- 
cently by thieves who forced their way 
into the building. 

Charles Feils has purchased the in- 
terest of William Feils in the Aurora 
Feed & Supply Co., Ravenna. 

Milford Hatchery, Milford, has 
changed its name to the Globe Feed 
& Supply Co. 

B. M. Walling has opened a new feed 
store at Farnham. 

Hanley Milling Co., Mansfield, has 
completed a private power plant cost- 
ing $21,000. 

Cambridge Milling Co., Cambridge. 
has resumed operations. L. W. Nichols 
is the new president of the concern. 

Buckeye Elevator Co. lost its main 
plant at Continental in a blaze which 
resulted in damages of approximately 
$15,000. 


At the upper left Larro feeds are age | 
Byrd’s ship. Two of the cows which will 


shown loaded on Commander Richard E. 
be taken along on the expedition are in 


the git gaming The lower picture gives a glimpse of the shipment of King Midas 


flour as 


from Byrd’s second expedition to the 
South pole. This is made possible by 
the improved equipment and the experi- 
ence gained in the many previous in- 
vasions of the north and south polar 
regions in which +:Admiral Byrd and 
other members of his group have taken 
part. 

The big supply ship, in addition to 
King Midas flour, Larro feeds and other 
necessary commodities, carries 160 
sledge dogs, more than twice the num- 
ber taken along in 1928. Added air- 
plane equipment will enable Byrd to 
do ten times as much flying as on pre- 
vious occasions. He expects to map and 
explore 500,000 square miles of unknown 
territory. 
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was prepared in the mill for the daring explorer. 


E. O. WRIGHT, president, Wiscon- 
sin Milling Co., Menomonie, Wis., re- 
cently returned from a trip to Boston, 
Mass., where he visited with his daugh- 
ter who returned to Menomonie with 
him. 

J. R. (JACK) STUART, Reliance 
Feed Co., Minneapolis, had the misfor- 
tune of having his car stolen several 
weeks ago. It was found later com- 
pletely wrecked after being struck by a 
train. 


PAUL SRAMEK, Meadowlands, 
Minn., is building a new flour and feed 
mill and is planning to install modern 
feed mixing and flour manufacturing 
equipment. 
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New Experiment Station 
Opened by Nopco— 


Completion of the first poultry unit 
at the new experimental farm of the 
National Oil Products Co. at the Barton 
farm in Hunterdon county, near Flem- 
ington, N. J., was celebrated Novem- 
ber 4 at a gathering of more than 100 
neighbors, officials and employees of the 
company from its main office at Har- 
rison and members of the staffs of the 
New York, New Jersey and Pennsyl- 
vania agricultural colleges. 

The visitors inspected the entire farm 
which is owned by John H. Barton. 
Nopco vice president, and has been in 
the possession of his family since 1685. 
Luncheon and refreshments were served 
in the feed house and appropriate ad- 
dresses were delivered by several of the 


In this new experimental station National Oil Products Co. will conduct actual tests 
to continue to improve the quality of Nopco cod liver oil for poultry. 


distinguished guests and by company of- 
ficials at the dedication services which 
followed luncheon. 


The initial poultry unit is built in 


KLINE’S IDEA 


SOLD CALF MEAL 


He Delivered 
4 TONS 


in one month 


HAT would you do about 

it if you wanted to sell more 
calf meal and found that you were 
steadily selling Jess? 


K.C. Kline, Belvidere, Illinois dealer, 
had to ask himself that question. It 
gave him an idea and the idea worked 
so well that he sold 4 tons of Wayne 
Calf Meal in less than thirty days! 
You know from experience what this 
means — with each feeder using rela- 
tively little calf meal for each calf, 
sales of four tons in a month is real 
volume. Incidentally, Wayne Calf 


Meal carries a favorable margin of 
dealer profit. 


How Others Sell More Feeds 


Kline’s idea is only one of many dis- 
covered by 500 successful Wayne 
dealers who have faced every problem 
in the feed business and found the 
right answers— how to stop losses, 
get new customers, increase your 
sales, make more money. They are 
all published in this 128-page book, 
a regular gold mine of facts and 
proven sales ideas for any feed dealer, 
furnished free to every dealer hand- 
ling Wayne Feeds. 


Ask the Wayne salesman 
to show you this book 
and explain the many 
ways in which Allied 
Mills Service can help 
you build a bigger busi- 
ness. 


ALLIED MILLS, INC. 


Advertising Office: 
FORT WAYNE, IND. 
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two sections, one on each side of the 
two-story feed house. Each section con- 
tains 10 pens and will house either 500 
hens or 2,500 chicks with the section il- 
lustrated herewith, for example, having 
at the present time eight pens of lay- 
ing hens, including three of Rhode 
Island Reds and five of Leghorns, and 
two pens of turkeys. 

Each pen is provided with running 
water and a special ventilating system. 
The floor, which is drained for flushing, 
consists of a layer of cinders, a layer 
of tar paper and a layer of concrete iri 
which galvanized wire has been em- 
bedded to keep out rats. An overhead 
track, the entire length of the building. 
is used for distributing feed and remov- 
ing litter. The feed house is equipped 
with a half-ton mixer for preparing 
special rations and a time clock which 
regulates the lights. 

Nutritional research, directed by the 
company’s nutritional and biological sci- 
entists, will be carried on at the Nopco 
experimental farm with chickens, tur- 
keys, calves, hogs and other animals. 
Special attention will be given to the 
vitamin D factor in the diet of all farm 
animals and the work will be supple- 
mentary to the research which has been 
carried on for several years at the lab- 
oratories in the company’s plant. Several 
hundred rats and about a_ thousand 
chickens are always on tests at the 
plant and a special breeding flock will 
be maintained at the farm to supply 
standardized baby chicks for laboratory 
use. 

The farm, birthplace of Mr. Barton, 
was operated by his father until his 
death about two years ago. Since then. 
Mr. Barton has made the farm his 
hobby, maintaining its herd of milkers 
and laying flock and adding to its acre- 
age through the purchase of adjoining 
property. He spends practically every 
week-end at the farm working in the 
barns with his employees and, in season, 
tramping over the fields and through 
the woods hunting woodcock, pheasants, 
rabbits and fox. The farm buildings 
which include three homes, have all 
been recently painted and a new light- 
ing system has been installed until it 
might now be said that the Nopco ex- 
perimental farm is located at Barton- 
ville—“un incorpulated”. 


TAKE ON ARCADY 

Arcady Farms Milling Co., Chicago, 
has appointed the LaBudde Feed & 
Grain Co., Milwaukee, distributors in 
Wisconsin for its new line of poultry 
remedies. The line includes R-K-D 
Vapor Spray, R-K-D Roost Paint, and 
R-K-D Worm-a-Tonic. The products 
are sold to poultrymen through retail 
feed dealers. 
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his Month In Your Feed Store 


e Live Tips To Help You Get More Business 


Cash Paid for Ideas 


You must have some idea which you 
used with success to boost your busi- 
ness. Tell us about it in a brief letter. 
If we — your idea on this page 
we will send you a check for $3.00. lio 
fancy writing required. 


Mash Display 


Novelty and selling appeal were re- 
cently obtained by a New Jersey dealer 
in a window display of egg mash. He 
arranged three sacks of feed to form a 
pyramid and placed a black piece of 
cardboard in an inclined position at the 
base. Then he obtained several dozen 
white eggs of uniform size and glued 
them to the background to spell out 
“More Eggs with Blank Mash.” Prac- 
tically everyone who entered or passed 
the store paused to look at the display 
and needless to say the dealer was well 
repaid for his efforts by additional busi- 
ness. 


Christmas Trees 


It is getting more and more difficult 
for the average farmer to find suitable 
Christmas trees in his woodlot. Realiz- 
ing this, a progressive Wisconsin dealer 
ordered a carload shipped to him from 
a northern forest and unloaded them in 
the vacant lot near his feed store and 
advertised them in his local paper. The 
Christmas trees brought new customers 
to the store and increased feed sales as 
well as netting a good profit in them- 
selves. 


Humor Collected 


An Ohio dealer obtained an excep- 
tionally good return on collections by 
attaching a slip bearing the following to 
his monthly statement: “Not by a jug- 
full. In the state department down at 
Washington, one may see the original 
draft of the Declaration of Independ- 
ence, but none of the signatures on this 
heroic document can anywhere near 
compare with your signature on a check 
—no sir, not by a jug-full.” 


Dog Food Sales 


A Wisconsin dealer has developed a 
profitable side-line in dog foods. He 
went to his city clerk’s office and ob- 
tained a list of all persons who had taken 
out dog licenses and then utilized the 
list in a direct mail advertising cam- 
paign. The plan built his dog food de- 
partment from a dusty corner shelf to 
one of the most profitable sidelines in 
his store. 


Saved Space 
Cramped for space because of the 
many “wanted” and “for sale’ items 


which farm customers brought to him 
for listing on his blackboard, a Minne- 
sota feed man conceived the idea of 
typing the items on cards and fastening 
them to the board with a thumb tack. 
This plan proved effective, gave a neat 
appearance and enabled him to put all 
necessary advertising on the board with- 
out crowding. 


Open Market 


A feed merchant in the Middle West 
recently utilized the vacant lot next to 
his store profitably by conducting an 
open farm market. His customers were 
invited to bring produce, cows, hogs, 
hens, second-hand cars—in fact any- 


thing which they desired to sell or ex- 
change with the townsfolk or their fel- 
low farmers. The idea was widely ad- 
vertised and publicized in the local 
paper. While the crowd milled about 
they drifted into the dealer’s store and 
showed their appreciation by making it 
possible for him to chalk up that day 
as the best in sales during his entire 
history. 


How much 


RALPH C. HOLDER, for many 
years associated with the Albert Dick- 
inson Co., Chicago, recently joined the 
Marden-Wild Corp. as nutritional chem- 
ist with headquarters at Boston. 


MERCER MILLING CO., Mercer. 
Pa., has built an addition to its plant 
to take care of increased business. 


ARE you getting ALL the benefits of Milk in your Egg 
Mash? Or may you be wasting money by using too 
little to realize the full economy? 


Extensive experiments and practical commercial use 
have repeatedly demonstrated the value of milk in 
poultry feeding. Only MILK can give Milk results. 
Research has determined the minimum amount that 


should be used to give your feeds the quality which 


multiplies sales. 


Through its Feed Service Depart- 
ment this Institute will gladly assist you 


USE AT LEAST 
10% in Chick Starter 

7:% in Growing Mash 

5% in Egg Mash 

10% in MashtorHighQuality Eggs 
10% in Mash for Hatching Eggs 


in determining how muchis enough milk 
in your Egg Mash ration. Your corre- 
spondence is invited, without any 
obligation to you. Send the coupon 
below for valuable bulletin. 


American Dry Milk Institute, Inc. 
Room 1382, 221 N. La Salle St., Chicago, II. 


10% in Poultry Fattening Mash 
40% in Coccidiosis Control Mash 
25% in Calf Meal —. 
10% in Pig Meal 


ment for special uses 
of all kinds » 


American Dry Milk Institute, Inc. 
Room 1382, 221 N. La Salle St., Chicago, Ill. 


( Please send me the bulletin “Feed Grades for Dry Skim Milk”. 


You Must Use MILK a 
Get MILK RESULTS 
City 


State 
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Feeds 


Made Right e eee A Complete 


e ee e Priced Right Line of 
If not sold in your town write F inest 
for our agency proposition. Quality 


FEEDS 
VYWitality Mills ese 


| BOARD OF TRADE BLDG. 
CHICAGO 


PROVE THAT YOU 
AREN’T A CHISELER 


. « Post Your Prices 


It has been proven time and again in the past that cus- 
tomers like to do business with a dealer who posts his 
prices. With everybody talking codes and the President 
condemning chiseling it is more important than ever to 
' exhibit your prices where everybody may see them. 


Our snappy, inexpensive blackboard has been especially 
designed to meet modern feed store needs. Order your 
board now by using the handy blank below. 


Price $6.50 (Unlettered) $8.50 (Lettered) NOTE THESE FEATURES 
6: 1. Dien. 1. Standard size, 36 by 48 inches. (Prices on larger boards gladly 
furnished on request.) 


LA BUDDE FEED & GRAIN CO., 
505 Chamber of Commerce Blidg., 
Milwaukee, Wis. 


3. May be lettered to meet your requirements or furnished plain 
and unlettered. 


. Made of Bestone, Best Blackboard Material Available. 
. Convenient space provided for listing specials. 

Fitted in sturdy, Stained Oak Frame. 

Gives you year ’round, inexpensive advertising. 


LA BUDDE FEED & GRAIN Co. 
“Everything the Dealer Needs”’ 


505 Chamber of Commerce Milwaukee, Wis. 


Gentlemen: 


Please va me C.O.D. your Price Poster Blackboard 
O Plain or Unlettered, $6.50, F.O.B., Milwaukee. 1 Let- 
tered, $8.50, F.O.B., Milwaukee. 


Print Your Name 
] 
| 


Firm Name. 


Address 


City and State 


If lettering is desired, please enclose items 
which you want listed. 
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Results of Sardine Oil 
Tests Announced 


Tests to determine the vitamin D po- 
tency of sardine oil in comparison with 
cod liver oil were recently conducted 
by the State College of Washington ag- 
ricultural experiment station and the re- 
sults have been published in a booklet 
entitled, “Fish Oils as a Source of Vita- 
min D for Growing Chicks.” 

Lots of 15 white leghorns each were 
used for the experiments. Varying per- 
centages of sardine and pilchard oil were 
matched against a % per cent level of 
concentrated cod liver oil. A _ similar 
basic ration consisting of ground yellow 
corn, wheat middlings, bran, skim milk 
powder, steamed bone meal and salt 
was fed to each lot. 

“The growth period at the end of 
eight weeks,” points out the college sta- 
tion, “showed that all levels of oils had 
some vitamin D potency. However, with 
both sardine and pilchard oils the 1 
per cent level produced better growth 
than the % and % per cent levels. On 
the other hand, the % per cent level 
of concentrated cod liver oil maintained 
growth that was higher than either the 
control group or those fed the % and 4 
per cent levels of sardine and pilchard 
oils.” 


The college station also points out that 
all chicks receiving the % and % levels 
of sardine or pilchard oils were affected 
with rickets. Those receiving the 1 
per cent level of sardine and pilchard 
oils were free from rickets. The chicks 


which were fed the % per cent level 
of concentrated cod liver oil showed 
complete freedom from rickets in every 
respect. 

Varying effects in bone calcification 
were also discovered by balancing the 
mineral content in the ration. 


“Mineral balance in these studies 


seems more important than changes in 
oil level,” the college station explains. 
“In these experiments the group fed 
the ration which had a favorable mineral 
balance showed but little increase in 
the percentage of bone ash when various 
amounts of sardine oil were added to 
the ration.” 


Guaranteed 


You can increase your flour sales 


MINNESOTA GIRL FLOUR. 


A trial will prove its merits. 


Let us include MINNESOTA GIRL 
FLOUR in your next car of 


@ Queen Wheat Feed 
® Cherokee Pure Bran 


CAPITAL FLOUR MILLS, INC., Minneapolis, Minn. 


Girt 


by recommending 


® Cherokee Middlings 


WIRE US FOR PRICES 


RE ERI AG 


New 


Code Calls 


C 
R 
E 
3 
N 


Uniform FINE GROUND GRAIN 
SCREENINGS. Protein 13.5% to 14.5%. 


FINE GROUND GRAIN SCREENINGS 
Mixed with 20% Pure Cane Molasses. 
Protein 13%. 


FEEDING OAT MEAL, Fine Ground. 
Minimum Protein 15%, Fat 5%, Fiber 
3.9%. 


All of the above items are packed in 100 
lb. burlap. 


GRAIN SCREENINGS, BULK. 
Weight 26 lbs. to 30 lbs. 


FINE SEED SCREENINGS, BULK. Test 
Weight 38 lbs. to 45 Ibs. 


Test 


A Screenings base Dairy Ration will sup- 
ply your trade with a quality Feed for 
milk production at a lower price than any 
other ingredient. 


Samples mailed and prices quoted 
on request. 


WHITE GRAIN COMPANY 
DULUTH, MINN 


G 
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for Larger Eggs 


—and Larger Eggs 
Call for Quality Feeds 


The NRA Code for the hatching in- 
dustry makes every poultryman more 
watchful than ever of the size of eggs he 
gets from the feed he uses. Asa Dealer, 
your responsibility to your customers is 
greater than ever before. You can’t af- 
ford to sell a single sack of feed that will 
not produce results. To assure satisfied 
customers and a profitable season for 
them and for you, get whole-heartedly 
behind— 


Conkeys Feeds 


Vitalized with Y-@ 


Only Conkeys Feeds contain Y-O (Yeast and Cod Liver Oil) 
supplying in potent form the valuable vitamins, A, B, D and G. 
Hens lay larger, better quality lt cg for hatching. 
Thousands of users of Conkeys Feeds will verify this statement. 
By all means this season give your customers feeds that you know 
will yield the highest percentage of eggs that meet the new U.S. 
Government requirement. 

For those who must feed a home grown ration, 


you can supply Conkeys Y-O in powder form for 
easy mixing with any ration. 


Write for Prices and Discounts on the full line of Conkeys Feeds to meet 
the whole range of your trade’s requirements. 


THE G. E. CONKEY CO., 6761 Broadway, Cleveland, O. 
Mills: Cleveland, O., Toledo, O., Nebraska City, Nebr., Dallas, Tex. 
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The fact that Farmers like 
RED ROSE POULTRY FEEDS 


means dollars to you 


Good will—built by 90 years of fair dealing with 
farmers, works mightily in favor of Eshelman 
dealers. Feeders know these good brands; they 
come back to you for new supplies year after year." 
Put in the Red Rose line for more profits. 


JOHN W. Cshelman & SONS 


LANCASTER, PA. 


Mills: LANCASTER, PA., YORK, PA., CIRCLEVILLE, O. 


S| ‘‘All your needs in grain and feeds’’ fe 


Sunset Feed & Grain Co., Inc. 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N. Y. MIDDLETOWN, N. Y. 


FEED JOBBERS 


Also Representing: 


THE HUBINGER COMPANY, Keokuk, Gluten 

FAIRMONT CREAMERY co. Dried Buttermilk 
JOHN F. CRAIG & COMPANY. Philedelphia, Blackstra 
MUTUAL RENDERING COMPANY, Philadelphia, Pa. ............... Scrap 


THREE MINUTE CEREALS CO., Cedar Rapids 


Oatfeed 
FERNANDO VALLEY MLG. & SUPPLY co., Los Cal... Alfalfa Leaf Meal 


IT’S WORKING NOW-- 


and it has been working for 10 years! 


Steady advertising, year in and year out, has been 
plugging hard for PILOT BRAND, creating a nation- 
wide preference. And right now the big PILOT BRAND 
1933-34 national advertising campaign is making 
new sales and new friends — building up an even 
bigger demand for what is already the world’s 
leading crushed oyster shell. 


Profit-taking hints for poultrymen fea- 3199 


ture this advertising—give it extra punch. 


Make sure that you get your share of 
PILOT BRAND profits. 


OYSTER SHELL PRODUCTS CORPORATION 
New York St. Louis London, Eng. 


PILOT BRAND 


YW OYSTER SHELL FLAKE 
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Reliance Feed Co. Adds 
Line of Specialties 


Reliance Feed Co., Minneapolis, will 
expand its business to include a full 
line of ingredients for dairy and poul- 
try feeding, J. R. Stuart, manager, an- 
nounces. 

In addition to its present jobbing de- 
partment in millfeeds the firm will 
handle oil meal, cottonseed meal, dried 
milk, charcoal, salt, oyster shells, etc. 

Gene Morris, who has been associated 
with the feed trade at Minneapolis for 
many years, will have charge of the 
new division. 


EUGENE H. FUHRER, president. 
Fuhrer-Ford Milling Co., Mount Ver- 
non, Ind., celebrated his 50th anniver- 
sary in the milling business October 19. 


O. W. PETERSON, formerly of 
Albert Lea, Minn., has purchased the 
plant of the Albert Lea Milling Co., 
Albert Lea, Minn., and is operating it. 


W. S. PENICK, president, Penick & 
Ford, Ltd., Inc., New Orleans, La., died 
at his home, October 13. He was 66 
years old. Mr. Penick is survived by 
his widow, a son, W. S. Penick, and 
a daughter. Funeral services were held 
from the home, October 14. 


FRED R. RHINES, vice president, 
Farwell & Rhines Milling Co., Water- 
town, N. Y., passed away October 14 
after an illness of several months. The 
business will be conducted by his two 
sons Frank and Charles. 


NAMED DIRECTOR 
William Fulton, president and general 
manager, King Midas Mill Co., Minne- 
apolis, was recently elected to the board 
of directors of the Spring Wheat Millers 
club. He succeeds H. L. Beecher, presi- 
dent, Eagle Roller Mill Co., New Ulm, 
Minn., who passed away October 17. 


BAKING AWARDS 

King Midas Mill Co., Minneapolis, re- 
cently awarded two scholarships for the 
best 4-H Club baking in Wisconsin. 
Miss Florence Nelson, Coleman, winner 
of the first award, received $100.00 and 
is now enrolled at the University of 
Wisconsin. Miss Frances Good, Brown- 
second place and a prize of 


MICHIGAN 

E. A. Dean, Mesick, who lost his ele- 
vator in a fire several months ago, has 
rebuilt his warehouse and is continu- 
ing in business. 

Linden Milling Co., Linden, has in- 
stalled a new feed mixer and improved 
its power plant by installing an oil 
engine. 

Wallace & Morley elevator, North 
Branch, is completed, replacing the old 
establishment which was destroyed by 
fire last May. 

Harry Goodman, Goodman Feed & 
Supply Co., Wayne, has branched out 
into the leather business, having re- 
cently acquired the Wayne Saddlery Co. 

Walter Wallace has purchased the 
property of the Cooperative Elevator 
Co., Hastings. 

Ross B. Squires, Comstock Park, has 
sold his elevator business to F. J. Byrne 
and L. A. Augustine. 
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Hales & Hunter Opening 
New Feed Plant 


Hales & Hunter Co., Chicago, has 
begun construction on its new scratch 
feed mill at Buffalo, N. Y. 

The structure will be about 100 by 100 
feed and will have three stories and a 
basement. M. E. Dickson who has been 
associated with the company for many 
years will be manager of the mill and 
he is now in Buffalo directing the in- 
stallation of machinery and making 
other arrangements. 

The building will be located at 1 
Michigan avenue in Buffalo and is ex- 
pected to be completed in time for 
operation about December 1. Purpose 
of erecting the mill is to enable the 
company to improve its service to 
scratch feed customers. The plant at 
Chicago will continue to devote its ac- 
tivities to the production of fattening 
. feeds. 


GUILFORD GRAIN & FEED CO.. 
Baltimore, Md., has been acquired by 
Sinton Bros. & Co., grain commission 
merchants, who will continue to operate 
it. 


ACORN FEED & HOMINY CO. 
Inc., Cumberland, Md., has been incor- 
porated by Charles E. Metz, Jr., and 
Marie L. Metz, Cumberland, and Wil- 
liam L. Sherman, Hagerstown. Capital 
stock is listed at $20,000. 


P. DICKEY, manager, Riverside mill. 
Black River Falls, Wis., recently re- 
ceived the appointment of assistant post- 
master in his local postoffice. 


HENRY BEECHER DEAD 

Henry L. Beecher, president and gen- 
eral manager of the Eagle Roller Mill 
Co., New Ulm, Minn., died October 17 
at the Mayo hospital, Rochester. Death 
was attributed to a heart ailment from 
which he suffered for the past several 
years. Mr. Beecher was born in Fort 
Dodge, Ia., and was 63 years old. By 
sheer hard work he rose to the distin- 
guished ranks of the milling industry, 
and even during his failing health he 
persisted in remaining at his desk to 
direct the affairs of his company until 
forced to go to the hospital. Funeral 
services attended by a host of friends 
and business associates, were held from 
the Congregational church, New Ulm, 
October 19. 


|| A&D STABLE BEDDING 
SORBEX 


ATKINS & DURBROW, Inc. - 


SUPERIOR BRANDS OF PEAT MOSS 


Uniform Quality - Consistently Reliable 
Quick Deliveries 
GET OUR QUOTATIONS 


|_|] GPM GARDEN PEAT MOSS [| JUSTRITE GARDEN PEAT MOSS 
(] OKPL POULTRY LITTER [| JUSTRITE POULTRY PEAT MOSS 
|| JUSTRITE STABLE BEDDING 


Check brands and quantities interested in and get our prices by return mail 


165-N John St., New York City 


A QUALITY PRODUCT 


TEC-CHAR 


FOR SAMPLES AND PRICES ADDRESS 


TENNESSEE EASTMAN CORPORATION 


KINGSPORT, TENNESSEE 


Hardwood 
Poultry 
Charcoal 


Essential to Poultry 
Health 


Present market prices and 
a steadily increasing de- 
mand for this product 
insure the distributor and 
the feed manufacturer an 
attractive profit. 
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BILL SAYS 


Many a farmer 

comes in and says, 

“| want some of 

that feed that 

So and So gets here.” 
Right off 

| know what 

he means—he means 
Armoutr’s Feeds. 


‘NOTHING is more convincing 
than a basketful of eggs in mid- 
winter or hogs ready for market 
a month sooner than when fed on 
corn alone. And that is why 
Armour’s Animal and Poultry 
Feeds make good with the farm- 
ers. Many a feed dealer has told 
us that his customers come back 
for Armour’s year after year. 
Back of every car and bag of Armour’s 
Animal and Poultry Feed products is a 
strong chain of quality production that 
begins with the selected raw materials and 
continues through the unexcelled facilities 
of our great, modern pat. and ends with 
a nation-wide distribution system that 
assures every manufacturer and consumer 


a steady, unfailing supply of uniform, 
highest-quality animal feeds at all times. 


ARMOUR 
AND 


COMPANY 


Union Stock Yards 
Dept. C. Chicago, Ill. 


CONVENIENTLY LOCATED PLANTS 
INSURE PROMPT DELIVERY 
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CLASSIFIED 


Service department for our read- 


ers. Low Rates: 
minimum $1.00. 


25c per line; 


SALESMAN WANTED 


Specialty Salesman in feed industry, to carry a 
line of domestic refined and concentrated cod 
liver oils for our client, who has warehouse stocks 
in many cities. Commission basis. Apply, by 
letter to JEROME B. GRA_ 4& CO., Ss. 
Twelfth Street, Philadelphia. 


FOR SALE 
Two Water Power Feed and Flour Mills for 
sale. Inquire or write GEO. H. LANGE, Fall 
River, Wis. 


~ECONOMY FEED & Milling Co.. 
Madison, Wis., recently joined other 
merchants of the town in publishing a 
full page advertisement in a Madison 
newspaper in which full cooperation 
was extended to the farmers striking 
for higher prices for their milk and 
other produce. 


STEPHL LABORATORIES 


Chemists 
Analysis of Grain and Feed 


1012 N. 3rd St. Milwaukee 


M. G. RANKIN & CO. 


Federation Makes Plans 
For Convention 


With the NRA occupying the atten- 
tion of the retail feed merchants the an- 
nual convention of the Eastern Federa- 
tion of Feed Merchants, to be held at 
Syracuse, N. Y., next February will have 
more than ordinary importance. It will 
afiord an opportunity for the trade to 
compare notes on the success of the 
new program and formulate plans for 
increasing its effectiveness. 

Preparations are being made to ac- 
commodate the vast throng that is ex- 
pected to attend and to provide them 
with a program that will reward them 
for the two days spent in an effort to 
improve the entire trade. Speakers of 
national reputation will be-invited and 


small discussion groups will be con- 
ducted so that every delegate will have 
an opportunity to secure assistance on 
his particular problems. 

Preliminary meetings will be held by 
all county organizations to appoint rep- 
resentatives who will attend the con- 
vention. The delegates thus selected 
will canvass the dealers in their tcrri- 
tories to learn what action they desire 
on the many issues that will be brought 
before the convention. 

Full details of the convention will be 
published in the December issue of The 
Feed Bag. 


EMERY CLUTE, Kinsman, Ohio 
has sold his feed mill to the Kinsman 
Feed & Supply Co. 


CEREAL 


GRADING CO. 
MINNEAPOLIS 


GOOD 
CORN and OATS 
For 


WISCONSIN TRADE 


Personal Attention 


Ship To 


Roy |. CAMPBELL 


Commission Merchant 


GRAIN end SEEDS 


Deutsch & Sickert Co. 


Feed and Grain 
Chamber of Commerce Milwaukee, Wis. 


GET MY PRBICES—SAVE MONEY 


A. L. STANCHFIELD 


Mixed Cars 
FLO MI 


LLFEED 
OILMEAL. ETC. 
502 
MIN 


NStand by 


GRAIN AND FEED Prices Right—Service Prompt Chamber Milwaukee 
Agents tn Wi TRY US. of Commerce Wisconsin 
Keokuk Corn Gluten 

High in Protein — Low in Price 
Chamber of Commerce Bidg. 

MILWAUKEE - - = WISCONSIN a 

anity Fair ONCRETE AT-4596 


Flour 


Laboratory Tested. 
Made Right and Priced Right. 


Write fer our prices in straight’ 
and mixed cars with bran, midd- 
lings, Cannon feed (flour midd- 
lings), and Billie feed (red dog). 


Cannon Valley Milling Co. 


MINNEAPOLIS, MINN. 


Elevator Company 


E. S. WOODWORTH, President 


Wholesale Dealers 
In All Kinds of 


GRAIN & FEED 


951-952 Chamber of Commerce 
MINNEAPOLIS, MINN. 


Solicits Your Orders 


NEBRASKA CONSOLIDATED 
MILLS COMPANY 


MILLERS OF: 


Mother’s Best Flour 


Established 1892 


FRANKE GRAIN CO. 


Incorporated 


GRAIN AND FEED 
Milwaukee Wisconsin 


usiness 
expands with 


Printed messages 
They are profitable 


ADTKE ORTSCH 
BROS. Co. 
EstapuisHep 1894 

PRINTERS 
LITHOGRAPHERS 
BINDERS 
522 N. MILWAUKEE STREET 
Puone | 076 MILWAUKEE 
Broapway WISCONSIN 


Fresh Dried Milk 


From our creameries 
direct to you. 


Straight Cars 
Assorted Cars 
Skim and Buttermilk 


Wisconsin Dairy Products Co. 
342 N. Water St. Milwaukee, Wis. 
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Mixed Cars 


Calcium Carbonate 
Flour or Meal 


For use in all mixed feeds. Makes up 
for the natural deficiency in grains. 
Improves assimilation and increases 
results. Calcium Carbonate Flour or 
Meal is highly soluble. 


Shellmaker Grit 


Made in hen, chick and turkey sizes; 
evenly graded. Shellmaker Grit, an- 
alyzing 98-99% calcium carbonate, 
acts both as a grinder and as a source 
of calcium. 


Cal-Carbo 


Cal-Carbo is 98-99% pure calcium 
carbonate plus small amounts of iron, 
phosphorus, sulphur, manganese and 
other necessary minerals. Ground to 
a flour fineness, Cal-Carbo dissolves 
instantly with no waste. There’s a 
big dealer profit on every sack of 
Cal-Carbo. . . and it’s asteady seller 
all winter long. 
eee 

Here are three products which it will 
pay you to investigate. Write today 
for complete information. 


Calcium Carbonate Corp. 


(Shellmaker Division) 


43 East Ohio St., Chicago, Ill. 


NICOLLET 
*HOTEL 


we the Gateway 
MINNEAPOL 


Whenin MINNEAPOLIS 
why not gratify that long telt 
wantofan atme sphere of 
friendlines., comfort and re- 
laxation 

NIC 


~anevery detail at exce plion- 


100 LBS. NET 


Feces alley Alaa Mil 
NM. 


TRY OUR 


PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


MYLES 
LOUISIANA SALT 


*‘Nature’s Purest’’ 


Here is an economical 
salt, because its strength 
and purity make possible 
the use of less Myles Salt 
than any other salt to do 
a given job. It contains 
no moisture when packed 
and is guaranteed not to 
harden. Farmers like 
Myles Salt because of its 
even-running grain and 
general all around use on 
the farm. 

Packed in Myles Home- 
spun Grey or White Bags. 


Write for Prices and Samples 


Myles Salt Co., Ltd. 


Chicago Sales Representative 
360 NO. MICHIGAN AVE., CHICAGO, ILL. 
Telephone State 6276 


Dependable 
Western 


Alfalfa Meal 


for 
Dairy and 
Poultry Feeds 


The Denver Alfalfa 
Milling, & Products Co. 


LAMAR, COLORADO 


Branch Sales Office, 
403 Merchants Exchange 
St. Louis, Mo. 


more of its 


Mixed Cars 


Quick Turnover 


3 
Advertised 
Products 


Marblehead “98” 


(Calcium Carbonate) 


Marblehead Lime Ration 


(For distribution by Dealers) 


Marblehead Lime Grit 
(For Poultry) 


Send for 
Booklets 
Samples 
Mail Plan 


MARBLEHEAD LIME COMPANY 
CHICAGO 
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RIEBS VIEW 


Vol. 1, No. 11. 


November, 1933 Milwaukee, Wis 


Reasons 


Progress 
Of NRA 
Up to All 
Buy now! Whatever 
you spend will be a 


contribution to your 
own welfare. 


Spending a_ dollar 
today may hurt a 
little but it will make 
spending $5.00 prac- 
tically painless in a 
few months. 


Why say you can't 
afford it? When your 
house is burning down 
would you hesitate to 
put a nickel in the pay 
station to get the fire 
department? 


For once in your 
life surprise the little 
woman by telling her 
you are tired of her in 
that old fur coat. 


Don’t say, ‘‘ Look 
how much higher pri- 
ces are now than they 
were six months ago,” 
unless you were satis- 
fied with conditions 
six months ago. 


for Buying Now 


Thanksgiving 
Not so much for wealth and gain 
But for friends who staunch remain, 
A smile, a handclasp—word of praise 
That help to smooth life's tedious ways. 
The sun, the moon, the stars above, 
Our family's respect and. love. 
For these, O Lord, our thanks we give, 
With hearts serene—content to live. 


LAW IS LAW 
Country Constable: 
“Pardon, Miss, but 
swimming is not al- 
lowed in this lake.”’ 
City Flapper: ‘‘Why 
didn’t you tell me be- 
fore I undressed?”’ 
Constable: ‘ Well, 
there ain’t no law 
against undressin’.’’ 


Money may be the 
root of all evil, ac- 
cording to the philos- 
ophers, but there 
never was a_ time 
when country 
needed more rooters. 


Don’t wait for the 
other fellow to do the 
spending. He's wait- 
ing for you. 


In that new deal 
you hear so much 
about nearly every- 
body wants the jack. 


Hobo: “Boss will 
ou give me a dime 
or a sandwich?” 

Boss: ‘‘Let’s see the 
sandwich.” 


QUALIFIED 

Foreman: ‘‘Do you 
think you are really 
fit for hard labor?”’ 

Applicant: ‘ Well, 
some of the _ best 
judges in the country 

ave thought so.” 


Published Monthly by The Riebs Co., Milwaukee 


The Season is On and 


| A EGG MASH 


is the laying mash with 
a reputation—a proven 
business getter. 

Include some in your next mixed 
car shipment of MILL ROSE flour 
and our quality MILL FEEDS. 

Our Famous CRESCENT BRAND 
BUCKWHEAT FLOUR is season- 
able — Quality, attractively 

packaged gets the business. 


WE ARE MIXED CAR 
SPECIALISTS 


No trouble to quote prices—write us! 


ISCONSIN MILLING CO. 


Menomonie, W isconsin 


Deal With... 


or 


Known Responsibility 


Guaranteed Quality 


Unexcelled Service 


Reasonable Prices 


Froedtert Grain & Malting Co. 


Feed and Grain 
MILWAUKEE, WIS. 
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EUREKA BUHLER DRIVE 


—the modern substitute for 
the ordinary eccentric. 

The BUHLER DRIVE creates 
an intensive sifting action 
ee which results in 
increased screen capacity, 


closer and better separations. 
Write today for Catalog 125! 


S. HOWES CcO., Inc. 
Silver Creek, N. Y. 
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YOU NEED 
ABUNDANT 
VITAMIN 


If your Feeds are to 
provide maximum | 
resistance to infection 


HIS is the season of the year when pul- 
lets and laying hens are under the great- 
est strain and when the entire flock is most 
subject to infection. It’s the season when 
you particularly need a feed that will help 
protect against the losses that creep into 


every flock. 


Your feed can do this only if it contains 
an ample supply of Vitamin A. The amount 
of Vitamin Ain theordinary ration is not 
sufficient. The addition of Vitamin D alone 
won’t do. It’s Vitamin A that is so important 


in building resistance to colds, roup, bronchi- 
tis, and other diseases of this type. 


CLO-TRATE is a concentrated cod liver 
oil made by a process which concentrates both 
Vitamin A and Vitamin D. It insures better 
utilization of the vitamins than straight oil 
because less oil (less fats) is added to the feed 
when CLO-TRATE is used. Mixes readily 
with any feed and is most economical to use. 


CLO-TRATE will save you money and im- 
prove your feeds. Write today for further 
information and prices. 


R 
VA HEALTH PRODUCTS CORPORATION 
ew Manufacturers of Pharmaceutical Specialties 
Chicago Newark, N. J. San Francisco 
CLO-TRATE 
Reg. U. S .Pat. Off. 
CONCENTRATED coD LIVER OIL 


2 
‘ 
a 
4 q 


You will never 
make a mistake by 
recommending or sell- 
ing a superior article. . . 
Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 


MIDAS MILL CO. 


MINNEAPOLIS, MINNESOTA | 


A 
MEMBER 
us. 
€ ~ 
«3 


